
Even if you have a large following, they may not be fully engaging with your brand. A clear 
strategy is needed to keep your audiences interacting with your brand and coming back for 
your content. 

The big three areas of audience engagement are to be active, attentive, and purposeful
with your audience interactions. Are you checking all these boxes? Let’s find out together!

Use the following questions, and your answers, to guide your journey towards creating
stronger and more meaningful audience engagement. 

QUIZ: HOW MUCH DOES YOUR ONLINE AUDIENCE CARE ABOUT YOUR COMPANY?



QUESTIONS

Yes
2 pt

Maybe
1pt

No
0pt

Is there a definable brand voice and personality?

Are there opportunities for two-way engagement?

Is there an overarching creative direction?

Is there a well-crafted execution?

QUESTIONS

Yes
2 pt

Do you know who is actively enjoying the content?

Is there a well-articulated brand story being told?

Do you use audience insights to inform the content
strategy and messaging?

Are all relevant audience segments being represented
and included in the content?

Yes
2 pt

Maybe
1pt

No
0pt

QUESTIONS

Does the website look the same as it did three weeks ago?

Is there an overarching web engagement strategy in place?

Is a first-time visitor compelled to take action?

Is there an unmistakably powerful brand experience that
is definable and unique from competitors?

Yes
2 pt

Maybe
1pt

No
0pt

EXAMINE YOUR WEBSITE AND ASK

EXAMINE CONTENT AND ASK

EXAMINE YOUR SOCIAL MEDIA PLATFORMS AND ASK



QUESTIONS

Yes
2 pt

Maybe
1pt

No
0pt

Can you define your ideal audience conversion experience?

Are you using SEO insights to inform paid media campaigns?

Do you have an acute sense of how to grow your audience
engagement?

EXAMINE YOUR AUDIENCE METRICS AND ASK

Score Result

25–30

Your audience freakin’ adores your brand and the feeling is mutual.
Get a room, you two. All kidding aside—keep doing what you’re doing
and preserve that magic as you go into growth mode—you’re ready
to step it up with bold, best-in-category marketing.

18-24

You have some good things going and results to match. Ways to improve?
You betcha. Better strategy, clarity in brand storytelling, and next-level
creative execution will shift the audience reaction to your brand from
transactional to ‘I love you, man.’

<18

If it’s been an uphill battle lately (“the audience just doesn’t get it”),
this may explain why. Internal confusion shows through. Time to think
like a champion brand and give outsiders a reason to care, so they to
grow to trust and love the company as much as you do. 

How did you do? Agree/Disagree? We’d love to know where you landed.
Then we can explore an engagement strategy that is custom made for your brand.

Email: info@doublezebra.com


